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Source: Vienna Economic Chamber; diagram by Vienna Tourist Board
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Phase 1: Idea Competition

650,000 persons reached directly, via social media or PR
32,000 page views
546 ideas from 43 countries

Phase 2: Stakeholder Rounds

2,500 selected stakeholders and experts reached

16,000 page views

551 strategically relevant ideas and contributions

468 comments and evaluations of ideas and contributions

Source: Vienna Tourist Board, inno-focus business consulting
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Increase of international tourist arrivals worldwide as compared to GDP growth, 1994-2013 (1994=100)
Source: real GDP (worldwide): IMF World Economic Outlook; international tourist arrivals: UNWTO; own diagram
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® Bed supply bednights

2,477,834
12,130

1963
1973
1983
1993

Source: Vienna Tourist Board
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131.8

73.2%

Room occupancy ADR in Euros RevPAR in Euros

® Vienna @ European benchmark cities @ Austria

Source: STR Global European Hotel Review (2013); the chart mostly takes account of enterprises
in the three- to five-star categories.
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oil crisis oil crisis Gulf crisis crisis attack SARS financial crisis

+67%

1967 1972 1977 1982 1987 1992 1997 2002 2007 2012

Data in billion passenger kilometres. Source: Own diagram based on Global Market Forecast 2013-2032,
Drivers for Growth. Source: OAG, Airbus 2014
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of 84 worldwide cities headed by New York (61.7 points).
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Vienna = Agglomeration “Greater Vienna". Source: European Cities Marketing (2014): ECM Benchmarking

Report 2013-2014
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51%

® \iennese citizens without migration background
® Foreign-born Viennese citizens
® 2" generation: born in Austria with

at least one foreign-born parent

Source: City of Vienna, Municipal Department 17:
Wiener Integrationsmonitor 2013
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Car (driver)

®

Car (passenger)
Walking
Bicycle

Public transport

2012

Share of individual means of transport in total traffic volume, in percent
Source: Wiener Stadtwerke, http://www.nachhaltigkeit.wienerstadtwerke.at/daseinsvorsorge/oepnv/modal-split.html
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Stockholm —
Toronto
New York —

The top ten of the UN City Prosperity Index. This index assesses cities according to different criteria in the fields
of productivity, quality of life, infrastructure, environmental sustainability and social equity. With 0.93 points,
Vienna is closest to the maximum score of 1.0 out of 69 cities worldwide.

Source: UN Habitat: State of the World’s Cities 2012/2013
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20

Venice
Salzburg
Amsterdam —
Prague
Barcelona
Rome —
Vienna
Hamburg
Brussels
Stockholm
Madrid
London —

Overnight stays per inhabitant in selected cities, 2013. The average score of approx. 100 European cities
drawn upon for this comparison is 6.6 — the metropolitan region of Vienna attains a score of 7.3.

Source: TourMIS, Statistics Austria, Eurostat, own diagram

According to a survey of the inhabitants' attitude, there is a strong affirmation towards tourism growth in Vienna
among the population. Source: market 2011, on behalf of the Vienna Tourist Board.
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recommendations of awareness / inspiration
Vienna (after trip) (before trip)
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Source: diagram by Vienna Tourist Board / ks3
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turnover change in % Average amount spent
Rank Country (as compared to 2012) on purchases in €,2013
1 Russia 18.50% 423
2 China 5.34% 590
3 Switzerland -1.73% 220
4 Ukraine 34.39% 518
5 Taiwan -8.06% 454
6 Thailand 33.11% 742
7 Serbia 8.09% 290
8 Croatia -32.57% 194
9 Korea 8.05% 289
10 USA 10.63% 432
1 Japan -33.37% 293
12 e D 24.17% 348
13 Kuwait 27.92% 267
14 Kazakhstan 33.12% 587
15 Hong Kong -13.62% 1,008
16 Saudi Arabia 12.00% 320
17 Qatar -4.61% 493
18 Azerbaijan 13.58% 596
19 Israel 34.46% 272
20 Singapore 16.97% 505

Non-EU countries; measured against total turnover. Source: Global Blue Austria
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Production-oriented Experience-oriented Marketing
Package trip Modular trip Product strategy
Exotic appeal as hook Destination as hook

. . . Tourism trend
(attractive purchase) (meaningful experience)

Source: based on Institut fir Trend- und Zukunftsforschung (2011): Sehnsuchtsmarkte 2030
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